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OCEANIC AWARDS

Oceanic’s brands has been awarded with most prestigious Polish and international 
awards



OCEANIC GLOBAL PRESENCE

Currently, our products are 
sold to 24 countries on 4 
continents.

Most important markets 
beeing Eastern and 
Southern Europe 



OCEANIC – EXPORT DYNAMICS

-5% +25% +1%

2011 2012 2013 2014

• very good incrase in export sales in 2013 vs 2012• very good incrase in export sales in 2013 vs 2012
• 2014 so far keeping the good 2013 sales level
• full year 2014 estimation assumes further increase in export sales

Source: Internal data. Export sales  value comparison, data for periods JAN-AUG  



OCEANIC – EXPORT DYNAMICS

TOP 10 export countries

2013 2014

• increased importance of 

2013 2014
KRAJ udział 2013 KRAJ 

udział 
2014

1 Białoruś 42% 1 Węgry 29%

2 Ukraina 24% 2 Białoruś 16% countries outside European region 
in comparison to 2013

hi h t ith Middl d

2 Ukraina 24% 2 Białoruś 16%

3 Litwa 9% 3 Turcja 12%

4 USA 8% 4 USA 10%

5 Węgry 6% 5 Litwa 10%

6 Słowacja 5% 6 Słowacja 6% • higher turnover with Middle and 
Far East countries: UAE, Turkey and 
Japan

6 Słowacja 5% 6 Słowacja 6%

7 Kanada 1% 7 Kazachstan 3%

8 Wlk. Bryt. 1% 8 Kanada 3%

9 Niemcy 1% 9 UAE 2%

10 Rosja 0% 10 Japonia 2%10 Rosja 0% 10 Japonia 2%

11 others 2% 11 others 8%

TOP10 total TOP10 total
% całości % całości% całości % całości

Source: Internal data. % share in export sales value. Data for periods JAN-AUG  



AA SENSITIVE NATURE

• Formulas inspired by a based 
on selected natural ingredientson selected natural ingredients

• cosmetics without allergenic 
substances

• meet the requirements of q
natural cosmetics

• face skin care program adapted 
to the special needs of skin in 
four age categories



AA SENSITIVE NATURE

Key Facts
• 2012 best selling export line ( in value), 2nd best in 2013

V l i E t E t i B l• Very popular in Eastern Europe countries: Belarus, 
Estonia,Lithuania,Slovakia,Ukraine, Hungary

• but also present in Hong-Kong, India, Kanada

• Athough no longer distributed on national market still 
kept in production especially for the export markets.

Success FactorsSuccess Factors
Attractive & clear concept, combination of anti allergenic 

and natural positioning ( natural is safe)and natural positioning ( natural is safe)

Good quality/price ratio => important for price sensitive 
Eastern markets



OCEANIC EXPORT HITS

Key Facts
• High interest from our business partners across the globe

M t l t li E ld t 22 t i• Most popular export line: Eco – was sold to 22 countries 

• Attractive to Far East countries: Hong-Kong, Japan, and 
due to higher price more popular in wealthier countries 
l k d dlike Sweden, Canada, Germany, USA,France, 

Success Factors
D l t d i / t l b l t d d thi kiDeeply rooted in eco/ nature global trend and thinking 

Truly ecological product concept combined with anti 
allergenic positioning

Attractive, single minded packaging



OCEANIC EXPORT HITS

Key Facts
• Oceanic best selling export line in terms of value and 

number of countries ( 2013 2014)number of countries ( 2013, 2014)

Success Factors
Clear offer organized around age groups helping consumerClear offer  organized around age groups, helping consumer 

to find the right product

Complete anti age skin care program including cleansing 
products face eye and body careproducts, face, eye and body care

Modern ingredients and advanced solutions meeting the 
expectation of most demanding clients



OCEANIC EXPORT HITS



OCEANIC EXPORT HITS



OCEANIC AWARDS

Oceanic’s brands has been awarded with most prestigious Polish and international 
awards


